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Total Production & Yield

195
200

MT (000)

129
152

159

84

171

75

116

154

80

120

160

44
40

'00 '01 '02 '03 '04 '05 '06 '07 08 09

5.6 3.7 5.1 5.5 1.5 3.1 6.6

Average Bearing Hectare Yield

Projected

2.9 4.5 5.9

Carry-In Inventory

110

130

MT (000)

59

92

58

64
63

78

3130

50

70

90

110

Desired

24
20

31

10

30

'00 '01 '02 '03 '04 '05 '06 '07 08

Carry in Desired 



4

Natural Condition Supply
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CPB MISSION STATEMENT:

To protect and support the health, 
growth, and integrity of the 

California prune industry
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PUBLIC 
RELATIONS

11

Background
2004 - 2007: Digestive Health Campaign

 Established California Dried Plums as theEstablished California Dried Plums as the 
leading fruit for Digestive Health

 Rich in sorbitol, fiber, antioxidants, potassium
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2008: Bridged to Superfruit Campaign
to promote all benefits of Dried Plums

Year 1: Superfruit Campaign
 Dried Plums top list of 

“Superfoods” in Woman’s 
Day magazineDay magazine

 40% of women consider 
Dried Plums to be a 
Superfruit*

 CDPB’s Superfruit
campaign is gaining the 
attention of major media

*Opinion Research, Nov. 2008
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128 Million Impressions!

Target
Women 25 – 54

 Motivated by wellness

 Active lifestyles

 64 Million strong
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Target
Healthcare Professionals

 Physicians 

 Nurses

 Registered dieticians

 Nutrition advisors

 Sports and fitness nutrition 
experts

Objectives
 Heighten awareness of California Dried Plums as a 

sensational superfruit:

#1 f i f d di i h l h #1 fruit for good digestive health

 More than an antioxidant—a source of many 
important compounds that regulate, support and 
protect optimum health

 Existing and emerging scientific data

Familiar and a “good value” Familiar and a “good value”
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NUTRITION  
RESEARCH

19

Objective
 Provide the objective, scientific database for 

Consumer Public Relations, Health 
Professional Communications andProfessional Communications and 
Marketing
 Awareness of role/importance in digestive 

health, bone health, heart health, satiety, 
immune function, reduction of oxidative stress
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INDUSTRIAL 
PROGRAM
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Objectives
 Increase awareness of dried plums among meat 

processors and foodservice chain restaurants as a 
natural, innovative way to raise the value of meat , y
cuts with higher profit margins

 Demonstrate dried plum ingredient effectiveness

 Achieve adoption in existing and new products


