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IPA Conference
Sirmione, Italy

May 25 - 28, 2015

California Prune Industry’s Mission

“To increase the value of 
growing California prunes”
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California Dried Plum Board’s Mission
“To protect and support the health, growth and 
vitality of the California dried plum industry”  

This is facilitated by but not limited to the 
following activities:

1. Identifying new market, product and program 
opportunities through market research.

2. Developing a generic (non-branded) program for the 
domestic market that may encompass advertising, 
sales promotion, public relations, product sampling 
and educational activities.

CDPB’s Mission cont’d.

3. Coordinating an international marketing program that may 
consist of both generic and branded activities including 
advertising, sales promotion and public relations.

4. Conducting production, processing and nutrition research to 
improve the quality and functionality of the industry's 
products.

5. Representing the interests of all segments of the California 
prune industry by building positive relationships with the food 
trade, consumers and government agencies.

6. Evaluating the effectiveness of Board programs through 
advertising tracking studies, econometric modeling or other 
types of research.
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California Industry 

Data Report

Prune Acreage
Hectares (000)

Source:  Processor Reports 2014/15 in Acres            Bearing ‐ 46,279                 Non‐Bearing ‐ 4,516
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Prune Tree Sales
Trees (000)

ProjectedSource:  California Nursery Survey

Carry-In Inventory
Metric Tons (000)

Source:  Processor Reports 32,173 Short Tons
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Total Production & Yield

2.7
(Average Bearing Acre Yield)

Metric Tons (000)

2.3 2.6 2.7 1.9 2.1
97,852 Short Tons

Natural Condition Supply
Metric Tons (000)

Source:  Processor Reports
130,025 Short Tons
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Total Shipments
Metric Tons (000)

Source:  Processor Reports
2013/14 Short Tons            Domestic ‐ 54,079             Export ‐ 55,228                  Total ‐ 109,307                

Total Inventory
Natural Condition

2013/14
(MT) 

2014/15
(MT)

Carryin 54,854 29,186

Marketable Prod. 75,663 *  88,770

Total Supply 130,517 117,957

*  To‐date
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DOMESTIC 
MARKETING

A Few 
Highlights

Experimental Biology Sponsorship, 
Presentations and Posters
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• Press release announces new research findings

• 254 outlets

• 20,789,000 audience reach

• Promoted on Facebook

• 213,448 people reached

• 1391 likes

• 88 shares

• Provided 200 sets of press materials and 100 bone pens

• Press Release

• Culinary infographic

• Nutrition Research Summary

• Osteoporosis International Innovations article

EB Media Coverage

EB Media Coverage
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EB Social Media Coverage

Educational Seminars with 
Influencers at Major Universities

• Raise awareness among nutrition opinion leaders of the CDPB’s robust 
nutrition research program and how our results translate into health 
benefits for consumers 

• Emphasis on bone health and gut health research

• Digestive health and heart health and other benefits mentioned

• Educate about snacking/culinary use

• Start dialogue and form relationships

• Elevate dried plums’ status 
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19

MSN List Placement
Achieving Critical Mass in Popular Media 

Recipe ReDux RD Blogger 
Posts 

20
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EatDriedPlums.com


